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The Business History Review is a continuation of the Bulletin of the Busi-

ness Historical Society, published from 1926 through 1953, and has carried

on the volume numbers from that publication. Indexes have been issued as

follows: Volumes I-XV (1926-1941); Volumes XVI-XXIII (1942-1949);

Volumes XXIV-XXVII (1950-1953); Volumes XXVIII-XXX (1954-1956);

Volume XXXI (1957); Volume XXXII (1958); Volume XXXIII (1959);

Volume XXXIV (1960); Volume XXXV (1961); Volumes XXXVI-XL

(1962-1966); and Volumes XLI-XLV (1967-1971). Beginning with Vol-

ume XXXVI (1962), indexes will be issued every five years. Back issues and

a General Index to Volumes I through XXVII (1926-1953) of the Bulletin

may be obtained from Kraus Reprint Corporation, 16 East 46th Street,

New York, N.Y. 10017. Back issues and indexes for Volumes XXVIII

through XXXVII (1954-1963) and back issues for Volumes XXXVIII

through XL (1964-1966) of the Review may also be obtained from the

Kraus Reprint Corporation. Back issues for Volumes XLI through XLVI

(1967-1972) and the indexes for Volumes XXXVI through XL (1962-1966)

and XLI through XLV (1967-1971) may be obtained from the Busi-

ness History Review, 214-216 Baker Library, Soldiers Field, Boston, Massa-

chusetts 02163.
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Redgrave announces an important new quarterly...
ready in March 1973

THE WALL STREET
REVIEW OF HOOKS

Editor: Robert Sobel, Hofstra University
Editorial Board

George Benston Fred Siesel
Professor of Management, Assistant to the Chairman,
University of Rochester Weeden & Company

Michael Parrish Melvin Tarr
Professor of History, Manager of Media
University of California, Communications,

San Diego American Stock Exchange
Sheldon Zerden

Account Executive,
Bruns, Nordeman & Company

REDGRAVE announces the publication of a unique quarterly review
journal designed for the business and financial communities in general
and the securities field in particular—and for academic specialists in
these areas. THE WALL STREET REVIEW OF BOOKS will
publish thoughtful, in-depth reviews of scholarly and popular books—
mainly trade and professional works—in the fields of economics,
business, finance, banking, economic and business history, and other
relevant areas. Novels and foreign-language publications will be
reviewed, as will textbooks, reprints, and research monographs.

Lengthy, critical review-essays by academic specialists and members
of the securities and financial communities will provide useful
synopses as well as in-depth evaluations. Reviews will appear within
six months or less after original book publication.

WSRB will appear in March, June, September, and December. Each issue
will include approximately 160 printed pages in a 6" x 9" paperbound
format.
Subscription rates for individuals in the U.S. (outside the U.S. please add
$2.00):

lyr . $15 2yrs. $28 3 yrs. $40
Subscriptions are on a volume-year (4-issue) basis only-, Shipment cannot
be made without payment.

A descriptive brochure is available—Please send orders
A and inquiries to:

If • mm REDGRAVE INFORMATION RESOURCES CORP.
• • Dept. BD
m m 53 Wilton Road, Westport, Connecticut 06880

(203) 226-6963
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In a fully updated outgrowth of his previous book, The Ameri-
can Business System, Thomas C. Cochran explores the new
social implications of American business. Mr. Cochran,
Benjamin Franklin Professor of History, University of Pennsyl-
vania, emphasizes that while the purpose of business is to
produce and distribute goods and services for profit, business
has great importance too as a social institution. He points to
the automobile and the PR man, and their effects beyond the
business office.

With neither hostility nor apology, Cochran's analysis of
the current state of corporate affairs will provide provocative
reading for every businessman and businesswoman from the
board room to the mail room. $11.95

American Business
in the Twentieth Century

by Thomas C. Cochran

Harvard
University
Press
Cambridge, Massachusetts 02138
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JOHNS HOPKINS
The Johns Hopkins University Press, Baltimore, Md. 21218

The War Industries Board
Business-Government Relations during World War I
ROBERT D. CUFF
Robert Cuff examines the goals and techniques of the business-
men who organized the War Industries Board, the chief agency
of coordination in America's industrial mobilization for World
War I. He shows how the War Industries Board interacted
with business groups in the industrial economy and challenges
the traditional interpretation of Bernard Baruch's role in in-
dustrial mobilization. $

MERCHANTS AND MANUFACTURERS
Studies in the Changing Structure of Nineteenth-Century Marketing
GLENN PORTER and HAROLD C. LIVESAY
". . . no one before . . . has . . . so carefully delineated the
transition from the old mercantile to the new industrial world.
A good book about an important subject. Recommended."
— Clioice $11.50

AGRICULTURAL HISTORY

A Quarterly Journal

Agricultural History has published since 1927 many
articles that have notably altered perspectives on agricul-
ture and agriculture in relation to other aspects of society.
The journal has an exceptionally fine record for publi-
cation of important scholarship.

Subscriptions are: student. $5.00; annual, $8.00; institu-
tional, $10.00.

Publication Office: Periodicals Department, University
of California Press, Berkeley, California 94720.
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THE HISTORY OF
AMERICAN MANAGEMENT

Selections from, the

Business History Review

Edited & witn an Introduction ny

JAMES P. BAUGHMAN
Harvard Graduate School

or Business Administration

Original essays which view in historical
perspective the key problems faced by
managers of large-scale American enter-
prise. The emphasis is on "Big Business"
covering the period from 1850 to 1950.
Focuses on volatile questions and dra-
matic incidents in the business world.
The essays give substantive information
about historical events and provide for
discussion of the real world versus the
ideal world. Presents sufficient data to
provide stimulating discussions about
each selection.

(38926-2) 264 pp., cloth $5.95

Orders are processed faster if Title and Title Code
appear on your order.

For an approval copy, write Box 903

PRENTICE-HALL
Englewood Cliffs, New Jersey 07632
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