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“This book is a major contribution to
our understanding of the origins and
development of the multinational
corporation....This collection will
be of great interest to scholars in
economics, economic history, and
business and organizations.”
— David J. Teece, Mitsubishi Bank
Professor of International Business
and Finance, Haas School of Business,
University of California, Berkeley

in the round, emphasizing especially their scope, history and development,

cultural and social implications, and governance problems. Starting with a
primer on MNCs, there are eight chapters devoted to a variety of aspects, including
global elites. Written by experts on various elements of the MNCs, the book weaves
a coherent and compelling picture of the way these “businesses” affect almost all
areas of our existence in society and how they play a major role — political, cultural,
and social — in the globalization that is reshaping so much of our lives.

! eviathans is a path-breaking effort to look at multinational corporations
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Embedding Trust and Transparency

in American Business

o P

Rowena Olegario

"A Culture of Credit is a straightforward, clearly written study of an important
and understudied question: how did creditworthiness come to be determined in
American mercantile trade? In this fascinating and informative history, Olegario

illuminates much that was unknown about the workings of nineteenth-century

commercial credit. Even more interestingly, she draws our attention to...the
problem of “trust” and “transparency” in business dealings.”
—LENDOL CALDER, AUGUSTANA COLLEGE
Harvard Studies in Business History ® New in Cloth
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New from Penguin Group (USA) , ”

Alan Greenspan|
| The Age of Turbulence

ADVENTURES IN A NEW WORLD

fter 9/11, Alan Greenspan realized

that we're living in a global capital-

ist economy that is vastly more

flexible, resilient, open and fast chang-
ing then it was 20 years ago. The Age of
Turbulence is Greenspan'’s reckoning with
the nature of this new world channeled

through his own experiences working in

".
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THE AGE OF TURBULENCE

the command room of the global econ-
omy throughout his more than 18-year
tenure as Chairman of the Federal Reserve
Board. In a magnificent tour de horizon of

the global economy, he reveals the uni-

versals of economic growth, delves into

the specific facts on the ground in each

of the major countries and regions of the
world, and explains the trend-lines of

globalization.

Also available as an Audiobook

ABRIDGED: 10 hours, 8 CDs
Introduction read by the author

UNABRIDGED: 21 hours, 17 CDs $44.95 978-0-14-314259-1

537.95 978-0-14-314260-7
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From Higher Aims
to Hired Hands

The Social Transformation of American
Business Schools and the Unfulfilled

Promise of Management as a Profession

Rakesh Khurana

“This is a wonderful and important book for
anyone interested in business education. . . . In
providing a sociological understanding of the origins
of business education and the professionalization

of management, this book prompts deep reflection
about the state of management today and offers real
insight into the challenges of elevating the standards
of this particular profession.”

—TJoel Podolny, dean of Yale School of Management
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Cloth $35.00 978-0-691-12020-1

800.777.4726
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New from The MIT Press

now in paperback

Making Silicon Valley

Innovation and the Growth
of High Tech, 1930-1970

Christopher Lécuyer

“A detailed and nuanced discussion of how
and why Silicon Valley emeged as a center
of manufacturing product engineering, and
management!” — Harvard Business School
Working Knowledge

Inside Technology series « 408 pp., 32 illus., $22 paper

||l|||| The MIT Press To order call 800-405-1619 - http://mitpress.mit.edu
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not concur-
rently under consideration elsewhere and that the material—in substance as well as form—
has not been previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not “See my ....”

Potential contributors should initially submit hard copy, not diskettes, but it will save con-
siderable work for all parties in the event of acceptance if authors follow a few rules from the
beginning:

- In general, use as few formatting commands as possible.

- Left justify text.

- Do not hyphenate words at the end of lines.

+ ALL material—including extracted quotations and notes—must be double spaced.

- Notes should be numbered consecutively and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (2003).
- Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75 to 100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). The manuscript
length, including footnotes, should not exceed 10,000 words.

We are always eager to publish illustrations, but authors should not include originals of illus-
trative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for repro-
duction, and for writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears and twenty-five offprints.

MANUSCRIPT PREPARATION

We use the 15th edition of The Chicago Manual of Style (2003) and spell and hyphenate
words according to the 11th edition of Merriam-Webster’s Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anachro-
nistic to do so; male nouns and pronouns should not be used to refer to people of both sexes.
We use the day-month-year form for dates, as in 11 Feb. 1998, in the notes, but in the text, dates
are written month-day-year, as in February 11, 1998. Double quotation marks should be used
for direct quotation; single quotation marks are used for quoted material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321—22.

Journal: Charles Cheape, “Not Politicians but Sound Businessmen: Norton Company and
the Third Reich,” Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid. (not italicized) may be used.
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