A History of
Accountancy
in the
United States

Historical Perspectives on

Business Enterprise Series
Mansel G. Blackford and K. Austin Kerr,

Courts and

Commerce

Gender, Law, and the
Market Economy in
Colonial New York

Deborah A. Rosen
$17.95 p $45.00 cl

Capitalism,
Politics, and
Railroads in
Prussia,
1830-1870

James M. Brophy
$50.00 cl

new in paperback
American Public
Finance and
Financial Services,
1700-1815

Edwin J. Perkins
$18.95 p $55.00 cl

Series Editors

A History of
Accountancy in

the United States
The Cultural Signifi-
cance of Accounting,
Revised Edition

Gary John Previts and
Barbara Dubis Merino
$24.95 p $55.00 ¢l

Oil Baron of the
Southwest

Edward L. Doheny
and the Development
of the Petroleum
Industry in California
and Mexico

Martin R. Ansell
$60.00 cl

ask for a complete list of titles in the series

Ohio State University Press
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Success Stories

from Harvard Business School Press

Cutting Edge: ——
Gillette's Journey to Global Leadership GORDON L

GORDON MckiBBEN | f) \
Cutting Edge chronicles the successes, failures,

and watershed moments in the evolution of

a global powerhouse.

“Provides lessons in courage,
determination, and exceptional leader-
ship. This book must be read.”

—Charles M. Farkas, | Tovwwer
DifeCtOf, Bain & Company TO GLOBAL

Teavensnir
$35.00 » #725-0

The Engine That Could:
75 Years of Values-Driven Change
at Cummins Engine Company

JEFFREY L. CRUIKSHANK and DAVID B. SICILIA

The Engine That Could

75 Years of Values-Driven Change at Cummins Engine Company i

. The rise of Cummins Engine Company from a
| tiny Indiana machine shop to one of the world's
leading producers of diesel engines is a story rich
with lessons for today's manager.

. “Should be required reading for business
. managers, analysts, and historians.”

—Alfred D. Chandler, Jr.,
Isidor Straus Professor of Business History,
Emeritus, Harvard Business School

$45.00 ¢ #613-0

Jeffrey L. Crulkshank and David B. Siclila

At bookstores everywhere or call 1-888-500-1016 ¢ 1-617-496-1449
Mention priority code 2717

3
Harvard Business School Press » Boston, \M\A 02163
www.hbsp.harvard.edu

https://doi.org/10.1017/50007680500072718 Published online by Cambridge University Press



https://doi.org/10.1017/S0007680500072718

—
Cargill Going Global

WAYNE G. BROEHL, JR.

“An outstanding book and must reading for business managers, educators, students,
and public policy leaders who have an interest in the global value added food system—the
largest sector of the world economy. Broehl has provided his readers with an understanding
of the complexity and volatility of the global food system and the unique coordinating role
Cargill has played in enabling this industry to adjust to the inevitable swings from food sur-
pluses to food shortages. This study of the largest privately owned firm in the world provides
insights into the interdependence of management leadership, public policy providers, and the
growth and development of a very special firm. Firms such as Cargill are determining the
future structure of the global food system and the system’s ability to provide for the nutri-
tional needs of society in a safe, efficient, and economically sound manner.”

—RAY A. GOLDBERG, Harvard University Graduate School of Business Administration

“Broehl has already provided Cargill: Trading the World’s Grain (1992} . . . With the same
scholarly treatment, he takes up here where he left off with his earlier Cargill history. Broehl
covers the years beginning with 1960, when the company was headed for the first time by
someone other than a Cargill family member. Erwin Kelm ran Cargill for 17 years, and Broehl
details his tenure. During this period, a new management team was installed, and the company
celebrated its centennial, increased trade worldwide, and came under government scrutiny.
This book will not only benefit business history and agriculture collections but also be of
interest to commodity traders and speculators.” —Booklist

DARTMOUTH COLLEGE 437 pp. 99 illus. Cloth, $26.00

Unfinished Business

The Railroad in American Life Now in Paperback
MAURY KLEIN

“Soundly researched, perceptively focused, and persuasively argued. Maury Klein
writes beautifully. His prose is clear, crisp, and lively and flows with that deceptively effort-
less ease that we all wish for.” —CHARLES W. CHEAPE, Loyola College

“Klein has written much of the best railroad history we have . . . Each of these essays is a
pleasure to read, and each makes a significant contribution to our understanding of the railroad
as an artifact of American business and cultural history.” —Journal of Economic History

“The nation’s foremost historian of railroads has gathered an extraordinary collection of his
essays: they are authoritative and engrossing.” ~—H. ROGER GRANT, University of Akron

236 pp. 21 illus. Paper, $15.95
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not
concurrently under consideration elsewhere and that the material-—in substance as well as
form—has not been previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive‘pronouns——not “Seemy ...”

Potential contributors should initially submit hard copy, not diskettes, but it will save
considerable work for all parties in the event of acceptance if authors follow a few rules from

the beginning:

- In general, use as few formatting commands as possible.

- Left justify text.

- Do not hyphenate words at the end of lines.

- ALL material—including extracted quotations and notes—must be double spaced.

- Notes should be numbered consecutively and citations should be placed as footnotes
or endnotes formatted as indicated by The Chicago Manual of Style (1993).

- Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75-100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). We do not have
an upper or lower page limit, but articles usually run between 25 and 50 typescript pages,
including notes and other material.

We are always eager to publish illustrations, but authors should not include originals of
illustrative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduction,
and for writing captions.

Authors of accepted manuscripts will receive two copies of the issue in which the article
appears, and twenty-five free offprints.

MANUSCRIPT PREPARATION

We use the 14th edition of The Chicago Manual of Style (1993) and spell and hyphenate
words according to Webster’s Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not
anachronistic to do so; male nouns and pronouns should not be used to refer to people of
both sexes. We use the day-month-year form for dates, as 11 February 1998. Double
quotation marks should be used for journal titles and direct quotation; single quotation marks
are used for quoted material inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321-22.

Journal: Charles Cheape, “Not Politicians but Sound Businessmen: Norton Company and
the Third Reich,” Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid. (not italicized) may be used.
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