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systems, and with the subjects of innovation, globalization, and regulation. We are also interested in the
relation of businesses to the environment and to political regimes.
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autumn, and winter by Cambridge University Press, One Liberty Plaza, 20th Floor, New York, NY 10006,
for Harvard Business School.

« EDITORIAL OFFICE Business History Review, Harvard Business School, Soldiers Field, Boston, MA
02163, USA, Telephone: +1 617 495 1003, Fax: +1 617 495 2705, E-mail: bhr@hbs.edu.

« SUBMISSIONS See Guidelines for Contributors on inside back cover. Manuscripts, books for review,
commentary, and all editorial correspondence should be sent to Walter A. Friedman, Coeditor (contact
details as above).

« PUBLISHING OFFICE Cambridge University Press, UPH, Shaftesbury Road, Cambridge CB2 8BS, UK.
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