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THE ASCENT
OF MONEY

CHARELS D FLLIS

Niall Ferguson

THE ASCENT OF MONEY

A Financial History of the World

The Harvard professor explores the evolu-
tion of finance, from its origins in ancient

Mesopotamia to the latest upheavals of the
global economy.

Penguin Press 432 pp.  978-1-59420-192-9 $29.95

Tom Gjelten

BACARDI AND THE

LONG FIGHT FOR CUBA

The Biography of a Cause

“A fair, balanced, and yet extremely
evocative portrait of the rum dynasty

and its love-hate affairs with the Spanish
Crown, Fidel Castro and the United States

government.”—The New York Times.

Viking 480 pp. 978-0-670-01978-6  $27.95

Liaquat Ahamed

LORDS OF FINANCE

The Bankers Who Broke the World

This history of the world economic col-
lapse of the late 1920s offers portraits of
four men who, as heads of their respective
central banks, changed the course of the

twentieth century.
Penguin Press 480 pp.
Available January 2009

978-1-59420-182-0  $32.95

Charles D. Ellis

THE PARTNERSHIP

The Making of Goldman Sachs

“As Goldman Sachs faces its greatest chal-
lenge, an important new history shows
that the American investment bank is no
stranger to adversity....Exhaustively re-
searched...convincing.”—The Economist.
Penguin Press 464 pp.  978-1-59420-189-9 $37.95

B G EAW 65 5

Jane Kamensky

THE EXCHANGE ARTIST

ATale of High Flying Speculation

and America’s First Banking Collapse
“Dazzling, disturbing....Artfully exposes the
fragility of the paper economy....This book
is as much a history of a banking crisis as
an excavation of the foundations of the
American economy. It will astonish.”

—Jill Lepore, Harvard University.
Penguin 464 pp. 978-0-14-311490-1
Available January 2009

$17.00

Lawrence Lessig

REMIX

Making Art and Commerce

Thrive in the Hybrid Economy

The acclaimed author of Free Culture shows
how the current copyright system harms
almost anyone who creates, enjoys, or sells
any art form, and reveals the solutions to
this impasse offered by a collaborative yet

profitable “hybrid economy.”

Penguin Press  352pp.  978-1-59420-172-1  $25.95

Dan Koeppel

BANANA

The Fate of the Fruit

That Changed the World

Combines a pop-science global journey
and a fascinating tale of an iconic American
business enterprise to uncover the myth,
mystery, and endangered fate of the world’s
most popular fruit. “Fascinating.”

—San Francisco Chronicle.

Plume 304 pp. 978-0-452-29008-2
Available January 2009

$16.00

A full range of subject catalogs can be found at
us.penguingreup.com/subjectcatalogs

PENGUIN GROUP (USA)

www.penguin.com/academic 6
Academic Marketing Department 375 Hudson Street New York, New York 10014
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Scientists and

Swindlers

Consulting on Coal and
Oil in America, 1820-1890
Paul Lucier

“Lucier enriches our un-
derstanding of geology’s
history while giving us a new
appreciation of the continu-
ities between the nineteenth
century and our own era of
commercialized science.”
—John Servos, Amherst
College

Johns Hopkins Studies in the History
of Technology: Merritt Roe Smith,
Series Editor

$65.00 hardcover

Horse Trading in the

Age of Cars
Men in the Marketplace
Steven M. Gelber

“Combines a sophisticated
history of horse trading and car
dealing with a critical analysis
of the way both worked.”
—Wendy Gamber, Indiana
University

Gender Relations in the American

Experience: joan E. Cashin and
Ronald G. Walters, Series Editors

$50.00 hardcover

h
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The Model T

A Centennial History
Robert Casey

Richly illustrated with archival
photos from The Henry
Ford—many never before
published—7%e Model T is the
definitive history of an icono-
graphic piece of American
technology.

$24.95 hardcover

The Business of

Speed

The Hot Rod Industry in
America, 1915-1990
David N. Lucsko

“The author has a strong
understanding of the hot rod
industry, its various industrial
leaders, and is very comfortable
writing about the technologies
themselves.”

—Larry D. Lankton, Michigan
Technological University

Johns Hopkins Studies in the History
of Technology: Mervitt Roe Smith,
Series Fditor

$50.00 hardcover

Mobility and destiny

Now in paperback

Making and Selling

Cars

Innovation and Change
in the U.S. Automotive
Industry

James M. Rubenstein
$35.00 paperback

The Corporate Eye
Photography and the
Rationalization of
American Commercial
Culture, 1884-1929
Elspeth H. Brown

Winner, Association of American
Publishers' Professional and
Scholarly Publishing Award

in Business, Management and

Accounting
$30.00 paperback

Structuring the

Information Age
Life Insurance and
Technology in the
Twenteth Century
JoAnne Yates

$95.00 paperback

Women Filmmakers

in Early Hollywood
Karen Ward Mahar
$95.00 paperback

Tre JOHNS HOPKINS UNIVERSITY PRESS
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PICKERING & CHATTO MONOGRAPHS

FinanciAL HISTORY

Announcing new titles:

Argentina’s Parallel
Currency: The Economy of
the Poor

Georgina M Gémez

This is the first book in English to
analyse the rise and fall of Argentina’s
Red de Trueque. Gémez advances
institutional theory by exploring how
structural reforms disrupt institutions,
here resulting in segments of unstable
and uncertain economic action within
the social structure.

Hb: c.256pp: April 2009

978 1 85196 618 9: 234x156: £60/$99

E 978 1 85196 693 6

Guilty Money: The City of
London in Victorian and
Edwardian Culture, 1815—-1914
Ranald C Michie

In this socio-cultural study Michie
interrogates the dialectic nature of two
traditional views of the City as a global
financial centre: London as a theatre of
corruption, fraud and scandal; and as a
place of unbridled success and power for
the ambitious elite.

Hb: c.256pp: March 2009

978 185196 892 3: 234x156: £60/$99
2] 978185196 5854

The Revenue Imperative:
The Union’s Financial Policies
during the American Civil War

Jane Flaherty

Flaherty argues that the development
of the fiscal policy was governed by the
burgeoning expenses of the American
Civil War. Preserving the nation

placed insurmountable strains on the
antebellum structure of government,
forcing a fundamental reorganization of
the American financial system.

Hb: c.256pp: December 2008

978 1 85196 898 5: 234x156: £60/$99
2] 978 185196 572 4

Towards Modern Public
Finance: The American War
with Mexico, 1846-1848

James W Cummings

Cummings argues that the successful
financing of the American-Mexican War
(1846-8) had a long-term beneficial
effect on American financial institutions
and markets.

Hb: 240pp: October 2008

978 1 85196 988 3: 234x156: £60/$99

E 978 1 85196 592 2

For further information and to access sample pages for titles in this
series go to: www.pickeringchatto.com/financialhistory
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Harlan Davidson

New for 2009!

American Consumer Society, 1865-2005:
From Hearth to HDTV

Regina Lee Blaszczyk, University of Pennsylvania

This startlingly original and highly readable volume, the
latest in Harlan Davidson’s renowned American History
Series, adds a new richness and depth to an aspect of
U.S. history that is too often taken for granted. Regina
Blaszczyk examines the emergence of consumerism in
the Victorian era, and, in tracing its evolution over the
next 140 years, shows how the emergence of a mass market was followed by its
fragmentation. Niche marketing focused on successive waves of new consumers
as each made its presence known: Irish immigrants, urban African Americans,
teenagers, computer geeks, and soccer moms, to name but a few.

Using materials and techniques from business history, art history, anthropol-
ogy, sociology, material culture, and good story-telling, this lavishly illustrated
and highly thoughtful narrative offers a compelling re-interpretation of Ameri-
can culture through the lens of consumerism. Three Photo-essays, Bibliographi-
cal Essay, and Index.

“This is easily the single best book on the history of consumer
society in the United States.”—Bruce J. Schulman, Boston University

. American Business Since 1920: How It

v el Worked, Second Edition
2

Since 1920 Thomas K. McCraw, Harvard University
| HowitWorked

It is safe to say that since the first appearance of
Thomas McCraw’s contribution to Harlan Davidson’s
American History Series in 2000, American business

£ has taken some of the most dramatic, perhaps most

| incredible, turns in its history.

Far more than an update, the second edition of one

£ of our most popular texts has been carefully reorganized
% and expanded—making it even more useful for instruc-
tors and students allke Three Photo-essays, Bibliographical Essay, and Index.

Complimentary Examination Copies Available!

Harlan Davidson, Inc. ® 773 Glenn Avenue, Wheeling, IL
Phone 847-541-9720 » Fax 847-541-9830
e-mail: harlandavidson@harlandavidson.com

www.harlandavidson.com
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i The MIT Press

Power Struggles

SCIENTIFIC AUTHORITY AND THE
CREATION OF PRACTICAL ELECTRICITY
BEFORE EDISON

Michael Brian Schiffer

“Schiffer’s book highlights the unexpected
and sometimes quirky nature of the history of
electrical technology. His clear prose and careful
scholarship lead the reader through a compiex
slalom course that examines technological history
from physics to personalities and from scientific
to market-driven demands in a narrative that
challenges conventional assumptions about
technological ‘progress. Bravo!“— Richard Gould,
Brown University

440 pp., 45 illus,, $38 cloth

To order call 800-405-1619 « http://mitpress.mit.edu
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Japanese Research in Business History

(ISSN 1349-807X)

Formerly: Japanese Yearbook on Business History. (ssN 0910-2027)
Vols. 1-24 (1984-2007). Soft and Hard Bound. ISBN 978-4-8419-3158-7 (set)
Set price: Yen 120,000
Per volume: Yen 5,000

Theme:

Volume 1 (1984) — THE JAPANESE BUSINESS SYSEM. ISBN 978-4-8419-3138-9

Volume 2 (1985) — THE JAPANESE BUSINESS SYSTEM. ISBN 978-4-8419-3139-6

Volume 3 (1986) — THE HISTORY OF COMPANIES IN JAPAN. ISBN 978-4-8419-3140-2

Volume 4 (1987) — TECHNOLOGY AND LABOR IN MODERN JAPAN.
ISBN 978-4-8419-3141-9

Volume 5 (1988) — BUSINESS AND INDUSTRY IN MODERN JAPAN.
ISBN 978-4-8419-3142-6

Volume 6 (1989) — HUMAN RESOURCES IN JAPANESE BUSINESS. ISBN 978-4-8419-3143-3

Volume 7 (1990) — ASPECTS OF INTERNATIONAL RELATIONS. ISBN 978-4-8419-3144-0

Volume 8 (1991) — BUSINESS SYSTEMS. ISBN 978-4-8419-3145-7

Volume 9 (1992) — THE DEVELOPMENT OF DOMESTIC INDUSTRIES.
ISBN 978-4-8419-3146-4

Volume 10 (1993) — THE GROWTH OF MANAGERIAL ENTERPRISES IN JAPAN.
ISBN 978-4-8419-3147-1

Volume 11 (1994) — THE HISTORY OF INTERNATIONAL MANAGEMENT RELATIONS
AS RELATED TO JAPAN. ISBN 978-4-8419-3148-8

Volume 12 (1995) — POSTWAR REVIVAL AND AMERICANIZATION.
ISBN 978-4-8419-3149-5

Volume 13 (1996) — THE WARTIME ECONOMY AND CONTEMPORARY JAPANESE-
STYLE MANAGEMENT. ISBN 978-4-8419-3150-1

Volume 14 (1997) —THE HISTORY OF JAPAN’S INTERNATIONAL BUSINESS
RELATIONS WITH ASIAN COUNTRIES. ISBN 978-4-8419-3151-8

Volume 15 (1998) — THE HISTORICAL DEVELOPMENT OF DISTRIBUTION SYSTEMS
IN JAPAN. ISBN 978-4-8419-3152-5

Volume 16 (1999) — THE JAPANESE RAILWAY INDUSTRY IN HISTORICALAND
COMPARATIVE PERSPECTIVE. ISBN 978-4-8419-3153-2

Volume 17 (2000) — THE OVERSEAS BRANCH ACTIVITIES OF GENERALTRADING
COMPANIES. ISBN 978-4-8419-3154-9

Volume 18 (2001) — INDUSTRIAL CLUSTERS. ISBN 978-4-8419-3155-6

Volume 19 (2002) — ENTREPRENEURSHIP IN MEIJI JAPAN. ISBN 978-4-8419-3156-3

Volume 20 (2003) — THE AUTOMOBILE INDUSTRY IN JAPAN. ISBN 978-4-8419-3157-0

Volume 21 (2004) — THE EVOLUTION OF “TRADITIONAL” INDUSTRIES IN JAPAN.
ISBN 978-4-8149-0476-5

Volume 22 (2005) — RESTRUCTURING IN JAPANESE BUSINESS. 1SBN 978-4-8419-0477-2

Volume 23 (2006) — MERCHANT CAPITAL AND THE MODERNIZATION OF JAPAN.
ISBN 978-4-8419-0478-9

Volume 24 (2007) — PRODUCTION SYSTEMS AND INDUSTRIAL DISTRICTS IN
POSTWAR JAPAN ISBN 978-4-8419-0506-9

Japanese Research in Business History reports society’s activity and studies’ current since 1984,
This informative yearbook contains high qualified featured articles, theses and book reviews.
For more details: http://www.yushodo.co.jp/english/public2/jrbh/index.html

- L3 -
Business History Society of Japan, Tokyo.
Distributed by Yushodo Press, Co., Ltd., Tokyo.
3-42-3, Ohtsuka, Bunkyo-ku. Tokyo 112-0012, Japan
Tel: 81-3-3943-5791 Fax: 81-3-3943-6024 ¢-mail: pressintl@yushodo.co.jp
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not concur-
rently under consideration elsewhere and that the material—in substance as well as form—
has not been previously published.

Manuscripts should be submitted by e-mail to bhr@hbs.edu.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not “See my . ..”

It will save considerable work for all parties in the event of acceptance if authors follow a few
rules from the beginning:

- In general, use as few formatting commands as possible.

- Left justify text.

- Do not hyphenate words at the end of lines.

- ALL material—including extracted quotations and notes—must be double spaced.

- Notes should be numbered consecutively and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (2003).
- Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 75 to 100 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). The manuscript
length, including footnotes, should not exceed 10,000 words.

We are always eager to publish illustrations, but authors should not include originals of illus-
trative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduc-
tion, and for writing captions.

Authors of accepted manuscripts will receive three copies of the issue in which the article
appears and twenty-five offprints.

MANUSCRIPT PREPARATION

We use the 15th edition of The Chicago Manual of Style (2003) and spell and hyphenate
words according to the 11th edition of Merriam-Webster’s Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anach-
ronistic to do so; male nouns and pronouns should not be used to refer to people of both
sexes. We use the day-month-year form for dates, as in 11 Feb. 1998, in the notes, but in the
text, dates are written month-day-year, as in February 11, 1998. Double quotation marks
should be used for direct quotation; single quotation marks are used for quoted material
inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321—-22.

Journal: Charles Cheape, “Not Politicians but Sound Businessmen: Norton Company and the
Third Reich,” Business History Review 62 (Autumn 1988): 444—66.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit., or
idem., but ibid. (not italicized) may be used.
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HISTORY

A SpECIAL IsSUE ON BUSINESS iN LATIN AMERICA

Carlos Ddvila, Introduction

Aldo Musacchio, 1.aws versus Contracts: Sharehelder Protections
and Ownership Concentration in Brazil, 1890-1950

Aunrora Gomez-Galvarriaro, Networks and Entreprencurship:
"“he Modernization of the Textile Business in Porfirian Mexico

Norma S. Lanciotti, Foreign Investments in Electric Urtilities:
A Comparative Analysis of Belgian and American Companies

in Argentina, 1890-1960

Marcelo Bucheli, Negotiating under the Monroe Doctrine:
Weetman Pearson and the Crigins of U.S. Control of Colombian Qil

Maria Inés Barbero. Business History in Latin America:
A Historiographical Perspective

Carlos Marichal, Banking History and Archives in Latin America
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